
“Soda Poppery”

n PROGRAM OVERVIEW 
The Soda Poppery project was 

used to enhance a Free Enterprise unit. 
The goal of this project is to promote in 
students a greater understanding of the 
American Free Enterprise System. 

Producers and consumers are 
allowed to engage in production and 
exchange without restrictions as to the 
price and quantity of goods and services 
involved.  The students took a look at 
the different types of formulas that are 
used to satisfy the consumers’ taste 
buds for refreshing carbonated drinks, 
along with the marketing strategies that 
are used to influence the consumers.  
The students compared the production 
of soft drinks during the 1800s, to 
the present technological processes. 
This project is innovative whereas the 
students are involved in several hands-
on activities.

n OVERALL VALUE 
The students also learned how to 

format reports, use graphics and search 
engines. In correlation with Florida 
Writes, the students wrote one page 
reports on the History of Soda Pop.  
Language Arts standards were covered 
in this project as the students read, wrote 
and talked about the carbonated drink 
industry.

For further information contact…

Antoinette Wilcox
Crystal Lake Middle School

2410 N. Crystal Lake Drive

Lakeland, FL 33801

863-499-2970

Antoinette.wilcox@polk-fl.net
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Social Studies standards were 
implemented as the students researched 
historical developments for the soda pop 
industry.  Geography standards were 
satisfied as the students used electronic 
maps to locate historical pharmacy 
buildings that housed soda fountains. 
Music standards were implemented as 
the students read, sang and listened 
to historical and modern jingles of the 
soda pop industry. Art and Technology 
standards were a significant part in the 
marketing lesson as the students created 
ads for their carbonated drinks.  Science 
standards were implemented as the 
students experimented with carbonation.  
Physical Education standards were 
covered as the students debated the 
affects that sweetened carbonated 
drinks might have an individual’s health.  
Critical Thinking Skills were exhibited 
as the students developed their soda pop 
formulas.  In correlation with the Next 
Generation Sunshine State Standards, 
the contents of this project are complied 
with the Economics concepts: scarcity 
and choice, productivity, market failures, 
supply and demand, and the role of 
government.  

These lessons can be modified 
to reinforce study skills in reading, 
mathematics, and language arts

n LESSON PLAN TITLES
1. Taking to the Waters

2. Brand Name Soft Drinks and How 
They Originated

3. The Brand-Name Soft Drinks and 
How They Originated

4. Brand Names and How They 
Originated: Hires Root Beer

5. Coca-Cola

6. Pepsi-Cola

7. Two Golden Oldies: Moxie and Dr. 
Pepper

8. Two Un-Colas: 7-Up and Canada 
Dry

9. Vernors and Yoo-Hoo

n MATERIALS 
Materials for each lesson are listed 

with each lesson plan. Overall materials 
budget including pricing and vendors 
follows the lesson plans.

~ A Returning Developer ~
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“Soda Poppery”
n ABOUT THE DEVELOPER 

Dr. Antionette Wilcox is a National 
Board Certified teacher. She has a 
doctoral degree in Organizational 
Leadership; and Master and Specialist 
degrees in Educational Leadership from 
Novasoutheastern University. She is 
also a graduate of Polk State College 
and Florida Southern College with 
certifications in Business Education and 
Middle Level Mathematics.  

Dr. Wilcox has taught in the Polk 
County for 33 years. She is currently 
teaching Middle Level Mathematics at 
Crystal Lake Middle School.  She is a 
four-time recipient of the Teacher-to-
Teacher Connection Grant. She has 
served as Polk County’s 2003 Teacher 
of the Year. She has received numerous 
superintendent’s and governor’s awards 
in the excellence of teaching.  She also 
received the 2010 Stock Market Adviser 
of the Year award from the Florida 
Council of Economic Education.

The following Objectives, Subjects 
Covered and Sunshine State 
Standards apply to all the Lesson 
Plans:

n SUBJECTS COVERED 
Social Studies, Geography, Music, Art 
and Technology, Science, Physical 
Education, Critical Thinking Skills, 
Economics

These lessons can be modified 
to reinforce study skills in reading, 
mathematics, and language arts.

n OBJECTIVES 
The students will learn:

• In a free enterprise economy, 
business owners are free to produce 
whatever legal products that people 
are willing and able to buy. 

• Goods are objects that can satisfy 
peoples’ wants.

• People whose wants are satisfied 
by using goods and services are 
called consumers.

• People who make goods and provide 
services are called producers.

• Entrepreneurship refers to the 
human resources that assume the 
risk of organizing other resources 
to produce goods and services.

• Positive externalities result in the 
under consumption of a product, 
since not all benefits are reflected 
in consumers’ demand for the 
product.

• Productivity can also be increased 
by providing labor with additional 
capital goods, such as tools and 
machines to work with.

• Technological change is a leading 
cause of long-run increases in 
productivity.

• In a market economy, the government 
defines and enforces property 
rights and provides standard units 
of weights and measures.

n SUNSHINE STATE 
STANDARDS 

Next Generation Sunshine State 
Standards
SS.6.6.1.1-Identify the factors (new 

resources, increased productivity, 
educat ion, technology, slave 
economy, territorial expansion) that 
increase economic growth. 

LA.A.1.3-The student uses the reading 
process effectively.

LA.A.2.3-The student constructs 
meaning from a wide range of 
texts.

LA.C.1.3-The student uses listening 
strategies effectively.

LA.C.2.3-The student uses viewing 
strategies effectively.

SC.6.N.1.1- Scientif ic inquiry is a 
multifaceted activity; The processes 
of science include the formulation of 
scientifically investigable questions, 
construction of investigations into 
those questions, the collection of 
appropriate data, the evaluation of 
the meaning of those data, and the 
communication of this evaluation.

SS.6.6.1.1-Identify the factors (new 
resources, increased productivity, 
educat ion, technology, slave 
economy, territorial expansion) that 
increase economic growth. 

MU.68.C.1- Develop strategies for 
listening to unfamiliar musical 
works.

VA.68.C.2.4- Use constructive criticism 
as a purposeful tool for artistic 
growth. 

PE.6.C.1.8- Prepare a log noting the 
food intake, calories consumed, and 
energy expended through physical 
activity and describe results.
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n CONCEPT
Productivity

n ESSENTIAL QUESTION 
How has technological change become 
a leading cause of long-run increases in 
productivity?

n TIME
45 minute class

n MATERIALS 
   •  For experiment: 

– one teaspoon of baking soda

– 4 oz. glass of water 

– two teaspoons of vinegar.  

• Soda Poppery notebook - (spiral 
notebook, 3-ring binder, stapled 
paper, etc.)

• markers

• crayons

• color pencils

n  DIRECTIONS/
 ACTIVITIES

Distribute Soda Poppery notebook 
materials. Instruct students to decorate 
the front of their notebooks.

1. Read and discuss “Taking to the 
Waters.” 

2. Conduct the carbonated water 
experiment: put a teaspoon of 
baking soda in a glass and stir it 
into water.  Then add two teaspoons 
of vinegar and watch the mixture 
bubble. Tell the class the bubbles 
are carbon dioxide (written as CO2 
in chemical shorthand).

3. Instruct the students to begin taking 
notes in their notebooks about the 
soft drinks. 

4. Instruct the students to interview 
some of their friends about their 
favorite soft drinks; keep their 
notebook lass to the television 
for a week and make notes on 
commercials for soft drinks; look 
through current magazines and 
newspapers for soda-pop ads.

Extended Project: 
 Enroll the students in the Florida 

Stock Market Game (www.fcee.org). 
Place special emphasis on investing 
in the soft drink industry.

“Soda Poppery” Antoinette Wilcox
Lesson Plan No 1: Taking to the Waters

n CONTENT
“Carbonated water”, the scientists 

discovered, could be made from such 
interesting ingredients as oil of vitriol and 
alkali or carbonate of soda and vinegar 
(from which we get the name “soda”). 

A British scientist, Joseph Priestley, 
is generally given credit for being the first 
to tame carbon dioxide, or what is called 
“fixed” air. When he bubbled the gas 
through water, some of the gas dissolved, 
giving an “acidulated” taste — a tang 
quite like the spa waters. He had created 
a carbonated beverage, something quite 
like our modern club soda.

A chemistry professor at Yale 
University, in New Haven, Connecticut, 
was one of the first to sell artificial mineral 
waters. By 1807 he had perfected ways 
to dissolve carbon dioxide water, but 
he had another difficulty; the bottles 
he used would often break under the 
pressure created by the gas. Bottle 
manufacturers experimented with 
different sizes and shapes and explored 
various ways of sealing bottles with 
cork and wire. When the bottles were 
opened, they made a small explosion, 
which gives us yet another name for 
carbonated beverages: as Robert 
Southey, a British poet, explained, soda 
was called “pop” because “pop goes the 
cork when it is drawn.”

H H H
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“Soda Poppery” Antoinette Wilcox
Lesson Plan No 2: Brand Name Soft Drinks and How They Originated

n  DIRECTIONS
Activities

1. Drill vocabulary; and discuss 
examples.

2. Have students use the definitions 
in relation to the sof t drink 
industry.

Review/Reinforcement
1. Discuss the facts and myths, 

legends, science and history of 
the All-American soft drink.

2. Explain how soft drinks were 
invented and how they became 
popular.

Project
Instruct the students to do research 

on the carbonated soft drink 
industry.

Write a 250 word thesis; allow five 
days for final draft.

n CONTENT
“Soft  drinks — those sweet and 

fizzy beverages you consume while 
watching television, doing homework, 
playing video games, and relaxing with 
your friends — soft drinks are at least 
as American as apple pie. Americans 
were pioneers in developing the soft 
drink industry one hundred years ago. 
We consume millions of bottles, cans 
and glasses of carbonated beverages 
every day. Our love of soda pop has 
spread to other countries as well, and 
the names of American soft drinks are 
known all over the globe.

A century ago, most soft drinks were 
sold in drugstores. They were dispensed 
at soda fountains, one glass at a time, 
and the pharmacist would experiment 
with combinations of f lavorings to 
discover a drink his customers would 
enjoy. The druggist might even tell 
people his “tonics” would cure ailments 
from weak nerves to swollen toes, that 
soda pop was actually a kind of health 
food. Today the drugstore soda fountain 
is virtually a relic of the pass, and soft 
drinks are bottles by machine. To prevent 
false claims, the government looks over 
manufactures shoulder to make certain 
they’re selling exactly what’s being 
advertised.

Some people claim soft drinks 
contain narcotics; others believe the 
sugar in pop makes you hyperactive; still 
others argue the recipes for soft drinks 
are so secret that hardly anyone knows 
what’s really inside a can or bottle of pop, 
not even the government.”

H H H

n ASSESSMENT
Administer the pretest on economics 
objectives. (20 minutes)

n CONCEPT
Scarcity and Choice

n ESSENTIAL QUESTION 
How do producers satisfy people’s 
wants and needs through technological 
productivity?

n VOCABULARY
• wants

• needs 

• goods 

• service

• producers

n TIME
Two 45 minute class periods

n MATERIALS 
• overhead projector or whiteboard

• paper

• pencils

• notebooks
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n CONCEPT
Scarcity and Choice

n ESSENTIAL QUESTION 
What risks do entrepreneurs take in 
producing goods and services to meet 
consumers demands?

n VOCABULARY
• entrepreneurship

• inventor

• externalities

• scarcity

n TIME
Two 45 minute class periods

n MATERIALS 
• notebooks

n  DIRECTIONS/
 ACTIVITIES

1. Read and discuss “Brand-Name Soft 
Drinks and How They Originated” 
with the class. Instruct students to 
write key notes in their notebooks.

2. Discuss with student the relationship 
between man’s wants and needs 
and thru business community’s 
pharmacist; as a provider of “goods 
services.” Example: a pharmacist 
is needed to issue prescribed 
medicines (service for needs); 
provided formulas for fountain 
drinks (goods to satisfy wants).

3. Discuss the difference between an 
entrepreneur and an inventor.

4. The students should be able to 
identify the druggists as inventors.

n CONTENT
“Up through 1850, ar t i f ic ial ly 

carbonated waters were rather bland. 
If you’ve ever sipped plain club soda, 
you know it fizzes and has a “bright” 
taste, but that’s about all. It required the 
addition of flavorings and sugar to bring 
about soft drinks as we know them.

At first, the flavorings in soda pop 
grew from medical uses. Pharmacists 
added roots and herbs to carbonated 
waters, not to make them taste better, 
but to improve their curative properties. 
They soaked raspberry leaves, ribwort, 
nettles, birch bark, currant leaves, 
dandelion, sassafras, and strawberry 
leaves in soda water. In the process, 
they discovered that the soda water 
came to taste better.

The druggists began experimenting 
to create new soda fountain flavors. 
Orange and lemon juice could easily be 
added to carbonated water to improve 
flavor. They discovered that caramel 
(which is made from burnt sugar) colored 
carbonated water a rich brown, and to 
this day caramel is one of the principal 
coloring ingredients used in colas.

“Soda Poppery” Antoinette Wilcox
Lesson Plan No 3: The Brand-Name Soft Drinks & How They Originated

By 1890, the development of 
chemical f lavors had become so 
sophisticated that the Tufts Company 
of Boston could offer druggists the 
following: almond, banana, blackberry, 
blood orange, calisaya, Catawba, 
celery, chocolate, coffee, crabapple and 
cranberry.

As popular as the drugstore soda 
fountain may have been, however, 
it was not always convenient, for a 
person wanting a cool soft drink on a 
hot summer day had to go the pharmacy 
to get one. Inventors had explored and 
tried to patent some 1,500 different 
kinds of stoppering devices for hundreds 
of different kinds of bottles. Eventually, 
stronger bottles, made by machine 
rather than produced one at a time 
by a glass blower, became standard, 
and in 1892, William Paner patented 
a “crown cap,” which is essentially the 
same as the kind found on soda bottles 
until the recent development of the 
twist-off cap.

All of these technological develop-
ments paved the way for bottling soft 
drinks for home consumption. By the 
end of the 1800s, bottling plants had 
sprung up all over America, each making 
its own brand of pop, often with favorite 
flavors that had been invented by the 
local pharmacist.

A very few local brands became so 
popular they spread all over the country. 
Many of the local brands, however, were 
produced for just a few years. Some 
brand names that never made it: Little 
Daisy, Buffalo Mead, Celery Cola and 
Smile-O.”

H H H
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“Soda Poppery” Antoinette Wilcox
Lesson Plan No 4: 

Brand Names and How They Originated – Hires Root Beer

Projects
1. Now that the students know 

something about the Hires’ Root 
Beer formula, let them do a 
sample tasting of Hires Root 
Beer to test their taste buds. Can 
they detect the herbs, roots and 
sugar?

2. Look in the telephone white or 
yellow pages under BEVERAGES 
— MANUFACTURES AND 
DISTRIBUTORS. Give them 
a call and arrange for a guest 
speaker to speak to the class; or 
arrange a tour.

3. Have the students contact 
a bottler to find out how the 
franchise system works today. 
Where does the flavoring and 
syrup come from? How is the 
carbonated water made? Do soft 
drinks turn out the same, batch 
after batch: How many bottles 
and cans are consumed annually 
in your living area?

4. Instruct the students to write the 
results in their Soda Poppery 
Notebook.

n CONTENT
“The Honeymoon Drink: Hires 
Root Beer”

“It was a Philadelphia, Pennsylvania, 
pharmacist, Charles E. Hires, who made 
a brand name business of brewing roots. 
In 1870, while on his honeymoon, Hires 
spent time experimenting with root beer 
recipes. He discovered what he regarded 
as an especially tasty combination made 
with sixteen roots, herbs, and berries, 
including such ingredients as juniper, 
pipsissewa, spikenard, winter-green, 
sarsaparilla, hops, vanilla beans, ginger, 
licorice, deer tong (a plant)), dog grass, 
and birch bark. He named this drink 
Hires’ Root Beer.

Mr. Hires continued to experiment, 
and by 1876 he had created a mix of 
herb and roots that not only made good 
root beer, but also dissolved more easily 
in water than some other mixtures. 
The packet sold for twenty-five cents, 
and when brewed with water, yeast, 
and sugar, it yielded five gallons of 
root beer—or about one-half cent for a 
twelve-ounce glass.

Charles Hires also developed a 
liquid extract of his powders to make 
home brewing even easier. But he 
realized that the future of soda pop did 
not lie with home-brewed drinks. He saw 
that people preferred the convenience 
of soda fountains and, even more 
important, they liked the ease of take-
home bottles. Then in 1893 he began 
bottling Hires’ Root Beer and selling it 
in the Philadelphia area. He stepped up 
his advertising campaign to a national 
scale, and just a few years later he was 
selling three million bottles per year and 
buying full-page ads in magazines like 
“Ladies Home Journal.”

An 1897 ad showed that Charles 
Hires was trying to sell to two basic 
markets: the home-brewer and the 
person on the go. Mr. Hires also reminded 
readers of the drugstore tradition for soft 
drinks by stressing that his product had 
“health giving properties.” This drink was 
soothing to the nerves, vitalizing to the 
blood, refreshing to the brain, beneficial 
in every way.

Today the Hires Company is owned 
by Procter & Gamble’s of Cincinnati, Ohio, 
a conglomerate that sells everything 
from laundry detergent to toothpaste. 
In an advertising campaign, Procter & 
Gamble has reminded consumers of 
the Hires history by labeling its product 
Hires’ Original Root Beer.”

H H H

n CONCEPT
Markets

n ESSENTIAL QUESTION 
In a free enterprise system, how 
do business owners know when to 
produce products that consumers are 
willing to buy?

n TIME
Two 45 minute class periods

n MATERIALS 
• Two-liter bottle of Hires Root Beer 

• 4 oz. cups

• paper towels

• phone books

 • copies of yellow page sections for 
Beverages — Manufactures and 
Distributors.

n TECHNOLOGY
Internet access

n HANDOUT
The Brand-Name Soft Drinks and How 
They Originated

n  DIRECTIONS
Activities

1. Read and discuss “Hires Root 
Beer” with the class. Instruct 
students to write key notes.

2. Divide the class into groups of 
three or four students. Instruct 
s tudents  to  complete the 
worksheet, Hires’ Root Beer. May 
be completed for homework.
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n CONCEPT
Supply and Demand

n ESSENTIAL QUESTION 
How does the level of competition 
among producers and buyers affect 
supply and demand prices for different 
products?

n VOCABULARY
• competition

n TIME
Three 45 minute class periods

n MATERIALS 
• Handout, the Brand-Name Soft 

Drinks: Coca-Cola worksheet

n  DIRECTIONS/
 ACTIVITIES

1. Review handout, Worksheet, 
Hires Root Beer.

2. Read and discuss Lesson 
Five Content, The Pause that 
Refreshes: Coca-Cola, with the 
class. Instruct students to write 
key notes in their notebooks. 

3. Divide the class into groups of 
three or four students. Distribute 
and instruct students to complete 
worksheet , Coca-Cola. May be 
completed as homework.

n CONTENT
The Pause that Refreshes: Coca-Cola

“In the early 1880’s, a number of 
soft-drink makers were experimenting 
with the ingredients from two plants: 
the coca shrub, which is found n South 
America, and the cola (or kola) tree, from 
Brazil and the West Indies. Coca leaves 
contain compounds called “alkaloids,” 
including traces of the narcotic, cocaine. 
Cola seeds, which are about the size of 
a chestnut, contain caffeine; the pepper-
upper that is also found in tea and 
coffee. As early as 1881, drugstore soda 
fountain operators had created and sold 
drinks using these ingredients, including: 
Imperial Inca, CocaCoca-Coffee, Coca-
Malta, French Wine, CocaBurgundia, 
Coca Cocafeine, and Kola Phosphate. 

One of the experimenters was John 
S. Pemberton of Atlanta, Georgia. Born 
in 1833, Pemberton had served in the 
Civil War as a cavalry soldier. Then he 
became a creative pharmacist, inventing 
such products as Globe of Flower Cough 
Syrup, Indian Queen Hair Dye, Triplex 
Liver Pills, and Extract of Styllinger 
(intended to improve one’s blood). Like 
Charles Hires, Pemberton was first and 
foremost a medicine man, not a soda 
popper. The name of his company 
founded in 1885, was Pember ton 
Chemical Company.

“Soda Poppery” Antoinette Wilcox
Lesson Plan No 5: Coca-Cola

One of John Pemberton’s drugstore 
remedies was French Wine Coca, an 
“Ideal Nerve Tonic and Stimulant,” made 
with wine and coca leaves. Some of 
his tea totaling customers wouldn’t buy 
it because of the wine, so he began 
to search for a nonalcoholic drink that 
would have the same effects.

According to legend, John Pemberton 
brewed his medicinal syrups in a three-
legged pot over a fire in his back yard. 
Starting with the recipe for French Wine 
Coca, he eliminated the wine and added 
some cola extract to get caffeine into 
his brew. Because cola (and caffeine) 
have a bitter taste, he sweetened the 
mixture with sugar and then added 
lemon oil. Dr. Pemberton believed that 
this combination of ingredients would 
relieve tiredness, give a lift to the spirits, 
and cure dyspepsia.

Finally, the story goes, he carried 
his syrup down to Jacob’s Drug Store 
in Atlanta and suggested that the 
druggist, Willis Vendable, try some on 
the customers. Vendable dispensed the 
mixture at the soda fountain, putting a 
teaspoonful into a glass of plain water. 
Some stories say Vendable accidentally 
mixed some of the syrup with carbonated 
water at the fountain. In either case, a 
magic combination of ingredients came 
together at Jacobs’ Pharmacy: coca, 
cola, and carbonated water.  He had 
invented a “pause that refreshes,” which 
led to the giant of the soft-drink industry: 
The Coca-Cola Company.

Credit for the name of the new drink 
is generally given to Frank Robinson, 
bookkeeper for Pemberton Chemical 
Company. He also designed the logo. 
Everything was in place in 1886 — the 
ingredients, the name and the logo. 
However, Coca-Cola did not do a flood 
of business right off. During the first year, 
Willis Vendable only sold about thirteen 
glasses of the new drink a day.

It was Mr. Candler who, as “sole 
proprietor” put Coca-Cola on the soda-
pop map. He was a skilled marketing 
man, always looking for new ways to 
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“Soda Poppery” Antoinette Wilcox
Lesson Plan No 5: Coca-Cola (cont.)

2011 - 2012 Idea Catalog of exCellenCe

advertise Coca-Cola. He gave away 
fans, calendars, clocks, and even urns 
and jars, all with the Coca-Cola logo 
type on them. It is said that an unknown 
man approached Candler and said that 
for either $5,000 or $50,000, he would 
tell Candler how to become rich with 
Coca-Cola. Mr. Candler is said to have 
paid the man, who him a slip of paper 
with just two words on it: “BOTTLE 
IT.”  Whether or not the story is true, 
we know that Asa Candler followed the 
lead of Charles Hires and decided to 
offer Coca-Cola for sale by bottle. As 
it happened with Hires’ Root Beer in 
bottles, Asa Candler’s sales of Coca-
Cola increased dramatically.

Candler felt it would be too expensive 
to bottle Coca-Cola in Atlanta, and then 
ship it all over the country. Soft drinks are 
mostly water, and water is both heavy 
and expensive to ship. He created what 
is called the “franchise” bottling system, 
in which he licensed bottling plants 
in different locations. The first Coca-
Cola franchise opened in Vicksburg, 
Mississippi.

Howard Chandler, Asa’s Son, 
reports that the formula and ingredients 
for Coca-Cola syrup were kept behind a 
fireproof, sheet-iron door, locked with a 
combination known only to Asa Candler 
and Frank Robinson. No employees 
were allowed to handle any of the 
purchase orders or deliveries. When 
Howard Candler became a partner in 
the company, his father insisted that he 
learn the formula by memory only, no 
written notes were permitted.

In 1917, the courts told Coca-Cola 
to reveal its formula as a way of proving 
its claim for a trademark. Coca-Cola’s 
formulas were revealed as: caffeine, 
phosphoric acid, sugar, alcohol, caramel, 
glycerin, lime juice, essential oils, plant 
extractives and water. But as you also 
see, the Coca-Cola Company did 
not have to reveal the crucial details 
of its formula. Just what were those 
“essential oils” and “plant extractives?” 
The traditional recipe for Coca-Cola is 
still a carefully guarded secret.

At the turn of the century, Coca-
Cola’s instant success spawned a 
great many imitators. Since Candler 
had registered the name Coca-Cola 
with the U.S. Patent Office in 1893, the 
Company filed law suits against soda 
pop companies selling: Koke Company, 
Coca & Cola, Ko-Kola, Koka Koke, 
Coak, Co Kola, and Cola-Coke.

 In April, on the eve of Coca-Cola’s 
one-hundredth birthday, the Company 
made a startling announcement: it was 
changing the formula of Coca-Cola. 
Although Coke sales were still number 
one, the lead over Pepsi had declined, 
and company executives decided to 
tamper with the original formula. The 
old formula, called Merchandise 7X, 
would remain locked in the bank vault, 
and a new one, Merchandise 7X-100, 
would take a place alongside it. The 
new formula was discovered while Coke 
scientists were experimenting with a 
diet soda, and was described by the 
Company as “smoother and rounder.” 

Some Coke fans were enraged by the 
change and went to the stores to buy 
all the old Coke they could find. Other 
fans said they liked the new taste better, 
that Coke is still “IT.”  People calling 
themselves the “Old Coke Drinker” 
actually took the Company to court to 
get it to restore the original formula.

In July 1985, only two months after 
introducing the new Coke, The Coca-
Cola Company announced that it was 
bringing back the original formula under 
the name “Classic Coke.” The company 
had obviously underrated consumer 
loyalty to the ninety-nine year old flavor, 
the classic of the soft-drink industry.”
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n CONCEPT
Supply and Demand

n ESSENTIAL QUESTION 
How does the change in consumers’ 
income, tastes and preferences affect 
the demand and price for products?

n TIME
Four 45 minute class periods

n MATERIALS 
• Handout, “Pepsi Cola” worksheet,  

4 oz. cups, 2-liter Pepsi and 2-liter 
Coca Cola products.

n  DIRECTIONS
Activity:

 Review Coca-Cola handout.

Project:
 Now that the students know 

something about the Coca-Cola 
formula, let them drink a sample of 
Coca-Cola to test their taste buds. 
Can they detect the lemon flavor?

Activities:
1. Read and discuss “Pepsi Hits 

the Spot” with the class. Instruct 
students to write key notes in their 
notebooks.

2. Divide the class into groups of 
three or four students. Distribute 
and instruct students to complete 
worksheet, “Pepsi-Cola.” May be 
completed as homework.

Projects:
1. Do a blind taste test with the class. 

Instruct the students to evaluate 
the taste of both drinks. Allow them 
to vote on the taste they like best. 
Instruct the students to record the 
information in their notebooks.

   Extended Activity:  
 Conduct the taste test with other 

classes on campus. Instruct the 
students to record the data. 

   Extended Activity: 
 Send the data to the district office 

of the favored brand drink.

2. Instruct the students to collect Coke 
and Pepsi ads from newspapers, 
magazines or online. Paste them 
in two to three pages of their 
notebooks. Compare the ads for the 
two products and make notes. What 
claims does each company make for 
its product? Do they mention one 
another by name or claim that one 
tastes better than the other? Which 
company seems more aggressive in 
taking on its rival?

n CONTENT
Pepsi Hits the Spot

“The stor y of  Pepsi -Cola is 
surprisingly similar to that of Coke. While 
Coca-Cola was created by a Georgia 
pharmacist in 1886, Pepsi was invented 
by a North Carolina druggist just a few 
years later in 1890.

Caleb D. Bradham was the owner of 
a drugstore in New Bern, North Carolina. 
In 1890 he was experimenting with a 
coca and cola mixture the he named 
Brad’s Drink after himself. He also 
purchased the trademark and name for 
a rival soft drink Pep-Kola. After several 
years of experimentation he settled on 
a recipe and a name, Pepsi-Cola, for 
his fountain creation. The original Pepsi 
trademark was registered with the U. S. 
Patent Office on June 16, 1903. 

Mr. Bradham’s imitation of Coke 
— the taste, the name, the logotype — 
was the first real Pepsi Challenge. The 
tow drinks have been fierce competitors 
ever since. Coke has taken Pepsi 
to cour t on several occasions for 
alleged infringement of its patents and 
trademarks, though never successfully.

“Soda Poppery” Antoinette Wilcox
Lesson Plan No 6: Pepsi-Cola

One of the most famous battles 
between the two companies took place 
in the early 1930s, after both were firmly 
established as national brands. It started 
with Mr. Charles Guth, who was not a 
soda popper at all, but president of a 
chain of candy stores, Loft’s. He sold 
soft drinks by the glass in his stores, 
and up through 1930, Coca-Cola had 
been his brand. In that year, Loft’s sold 
31,558 gallons of Coke syrup, and Mr. 
Guth felt he should have been given a 
discount price. The Coke people said 
“no.” Angered, Charles Guth bought 
the Pepsi-Cola Company, which was 
experiencing financial problems, and 
Loft’s Candy Stores began selling 
Pepsi.

Now Coca-Cola was angry. The 
company sent “agents” into Loft’s stores 
and had them ask for a glass of Coke. 
The agent said that on 620 occasions 
they were served Pepsi-Cola when 
they asked for Coke, and they took the 
matter to court. The claim was never 
substantiated, but it heightened the 
rivalry between the two companies, 
so that even today, they challenge one 
another in their advertising.

H H H
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n CONCEPT
Supply and Demand

The Role of Government

n ESSENTIAL QUESTIONS 
How does the change in consumers’ 
income, tastes and preferences affect 
the demand and price for products?
What is the purpose of the Pure Food 
and Drug Act of 1906?

n VOCABULARY
•  moxie       

•  Pure Food and Drug Act of 1906

n TIME
Two 45 minute class periods

n MATERIALS 
• Handout, “Two Golden Oldies: 

Moxie and Dr. Pepper.”

n  DIRECTIONS
Activities:

1. Review worksheet, “Pepsi-Cola ” 
worksheet.

2. Distribute “Two Golden Oldies: 
Moxie and Dr. Pepper.” Read 
and discuss with class. Instruct 
students to write key notes in their 
notebooks.

3. Divide the class into groups of 
three or four students. Distribute 
and instruct students to complete 
worksheet, “Two Golden Oldies: 
Moxie and Dr. Pepper.” May be 
completed as homework.

Project:
 Instruct the students to interview 

people of several generations-older 
and younger—and ask what the 
word “moxie” means to them. Have 
them illustrate it by describing a 
person who seems to have “moxie.”   
Moxie means to have force of 
character, determination, or nerve; 
the ability to face difficulty with spirit 
and courage.  

 Do the students have a sense of 
its meaning as “nervy”?  Also ask 
if any people know the origin of the 
word. How many people nowadays 
know of the Moxie Soft drink? Are 
they mostly of your generation or 
an older one? Instruct the students 
to record the information in their 
notebooks.

 Discuss the Pure Food and Drug 
Act of 1906 with the class: An act for 
preventing the manufacture, sale, 
or transportation of adulterated 
or misbranded or poisonous or 
deleterious foods, drugs, medicines, 
and liquors, and for regulating traffic 
therein, and for other purposes…

 Be it enacted by the Senate and 
House of Representatives of 
the United States of America in 
Congress assembled, That is shall 
be unlawful for Columbia any article 
of food or drug which is adulterated 

or misbranded, within the meaning 
of this Act; and any person who 
shall violate any of the provisions 
of this section shall be guilty of a 
misdemeanor, and for each offense 
shall, upon conviction thereof, be 
fined not to exceed five hundred 
dollars or shall be sentenced to 
one year’s imprisonment, or both 
such fine and imprisonment, in the 
discretion of the court, and for each 
subsequent offense and conviction 
thereof shall be fined not less than 
one thousand dollars or sentenced 
to one year’s imprisonment, or both 
such fine and imprisonment, in the 
discretion of the court.

Extended Activity:
 Offer extra credit to the students who 

can locate the Moxie drink on the 
Internet, Media Center or retail store.

n CONTENT
Two Golden Oldies: Moxie and 
Dr. Pepper

“Cola-drinks — mostly Coca-Cola 
and Pepsi-Cola — have dominated the 
soft-drink market in the United States 
almost since pop was first bottled.   
However, several other soft drinks 
invented in the 1800s have survived to 
our time. Two of these brands, Moxie and 
Dr. Pepper, have not only lasted, but at 
one time or another actually challenged 
the big two for supremacy.

Moxie is a dark, caramel-colored 
drink that looks like a cola but tastes 
very different. It may be that you’ve 
never seen or tasted a bottle of Moxie, 
because in recent years it has been a 
relatively small competitor in the soft-
drink market. You just don’t see Moxie 
in any stores.

Like many sodas, Moxie was first 
created as a medicine, not a pleasure 
drink, and its origins will sound familiar 
to you, now that you’ve read about 
pharmacists John Pemberton, Caleb 



“Soda Poppery” Antoinette Wilcox
Lesson Plan No 7: Two Golden Oldies: Moxie & Dr. Pepper (cont.)

2011 - 2012 Idea Catalog of exCellenCe

Bradham and Charles Hires. Moxie’s 
creator, Augustin Thompson, was born 
in Union, Maine, in 1835, and like the 
other three men, served in the Civil War 
in the 1860’s. 

In 1876, before either Coke or 
Pepsi had been created, but about the 
time Charles Hires was experimenting 
with Root Beer, Augustin Thompson 
brewed up a mixture of gentian root 
extract and other ingredients and called 
it Moxie Nerve Food. This elixir, he said, 
“contains not a drop of medicine, poison, 
stimulant, or alcohol.” It was brewed from 
“simple sugarcane-like plant grown near 
the Equator and farther south, which was 
lately accidentally discovered by Lieut. 
Moxie. Thompson claimed: “Moxie elixir 
has proved itself to be the only harmless 
nerve food known that can recover 
brain and nervous exhaustion; loss of 
manhood, imbecility and helplessness. 
It has recovered paralysis, softening 
of the brain, locomotor ataxia, and 
the insanity when caused by nervous 
exhaustion. It gives a durable solid 
strength, makes you eat voraciously, 
takes away the tired, sleep, listless 
feeling like magic, removes fatigue from 
mental and physical overwork a once, 
will not interfere with action of vegetable 
medicines.” 

Gentian root, the principal ingredient 
is extremely bitter. Dr. Thompson added 
sugar to his mixture to make it taste 
better. The exact formula of original 
Moxie Nerve Food is not known, but 
the drink included cinchona (from 
the bark of a South American tree; it 
contained quinine, a cure for fever), 
sassafras, caramel and other flavorings. 
As happened with Coca-Cola, Moxie 
Nerve Food evolved into a soft drink.

By 1884, Dr. Thompson was selling 
it both as syrup for drugstore fountains 
and in bottles. The name Moxie may 
have originally been selected by Dr. 
Thompson because it was American 
Indian in origin and may have reminded 
customers about Indian medicine men 
and their cures of barks and herbs. In 

1906, when the government passed a 
Pure Food and Drug Act, Moxie dropped 
Nerve Food from its name, because one 
couldn’t prove that anything in those 
bottles actually did “feed” the nerves.

After World War II, sales of Moxie 
declined. Americans didn’t seem to 
be as fond of a soft drink that tasted 
like medicine. In 1968, the Moxie 
Company left New England and bought 
the Monarch soft drink company of 
Atlanta, manufacturers of a number of 
soda pops. The company’s executives 
decided to redesign the taste of Moxie, 
making it sweeter and more pleasurable 
to the modern drinker. Unfortunately, 
Moxie just doesn’t have the moxie of 
yester year, either in taste or sales, but 
it is still around today.”

Dr. Pepper
“In the early 1800’s, a young man 

named Wade Morrison was employed as 
a pharmacist’s assistant in Rural Retreat, 
Virginia.  Young Wade developed a crush 
on the daughter of his employer, but the 
store owner decided Morrison was too 
old for his daughter. The father’s name 
was Dr. Kenneth Pepper.

Wade Morrison lef t town and 
moved to Austin, Texas, where he 
found employment at the Tobin Drug 
Store. Eventually Morrison settled 
down in Waco, Texas, where he 
became a partner and eventually the 
sole owner of the Old Corner Drug 
Store. Charles Alderton, a clerk in 
the drugstore, experimented with new 
flavors and discovered a combination 
that customers especially liked. It was 
dark, like a cola, but had a rich cherry 
taste. At this point, Morrison stepped 
in and suggested naming the drink Dr. 
Pepper, after the father of his lost love. 
Records in the U.S. Patent Office show 
that Dr. Pepper was first named and 
served on December 1, 1885.

From the beginning Wade Morrison 
stressed that Dr. Pepper was not a cola 
and did not contain caffeine. Despite the 
peppy sound of the name, Dr. Pepper 

was advertised as standing “alone on the 
bridge defending you children against an 
army of caffeine popped beverages.” At 
the same time, the ads said Dr. Pepper 
“brightens the mind and clears the 
brain.” After the Pure Food and Drug 
act of 1906, the Dr. Pepper people had 
to modify those claims, but even today 
their ads state that Dr. Pepper is a 
pepper-upper.”

H H H
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n CONCEPT
Supply and Demand

n ESSENTIAL QUESTION 
How does the change in consumers’ 
income, tastes and preferences affect 
the demand and price for products?

n TIME
Two 45 minute class periods

n MATERIALS 
• Handouts, “Two Un-Colas: 7-Up,” 

“Canada Dry”

n  DIRECTIONS
Activities

1. Review the worksheet, “Moxie and 
Dr. Pepper.”

2. Read and discuss, “Two Un-Colas: 
7-Up and Canada Dry”

3. Divide the class into groups of 
three or four students. Distribute 
and instruct students to complete 
worksheet, “Two Un-Colas: 7-
Up and Canada Dry.” May be 
completed for homework.

n CONTENT
Two Un-Colas: 7-Up 

“7-Up was a relatively latecomer in 
the soda-pop business. It was invented 
in 1928, some forty years after Coke, 
Pepsi, and many of the other national 
brands. Like those drinks, it first came 
onto the market as a cure for something; 
in this case, stomach ailments. Unlike 
other drinks, however, its creator, C. L. 
Grigg, was neither a pharmacist nor a 
doctor. He was a successful seller of soft 
drinks in the St. Louis, Missouri, area, 
having good luck with an orange drink 
called Howdy. 

In the late 1920s he ran into some 
difficulty, because several states had 
ruled that any drink called “orange” had 
to contain real orange juice rather than 
artificial flavors. That created problems 
because bottlers found it difficult to 
include real orange juice without having 
spoilage. He created a lemon-lime 
mixture using artificial flavorings. It 
was a lithiated drink, meaning that it 
contained some of the chemical, lithium, 
a widely used cure for depression. 7-Up 
didn’t contain caffeine. The new pop was 
also highly carbonated, giving it more 
fizz than the usual soft drink. He named 
this concoction, “Bib-Label Lithiated 
Lemon-Lime Soda.” He later changed 
the name to 7-Up.”

Two Un-Colas: Canada Dry
“Canada Dry began its history in the 

late 1880s, in Toronto Canada.  John 
J. McLaughlin had experimented with 
a number of ginger ales. He had sold 
McLaughlin’s Belfast Style Ginger Ale, a 
heavy, dark brown pop, and McLaughlin’s 
Pale Dry Ginger Ale, a lighter drink in 
both flavor and color. McLaughlin found 
that Canadians preferred the pale dry 
variety, and soon he began to export it 
to the United States.

The new ginger ale was expensive 
— it cost a great deal to ship it down from 
Toronto. Canada Dry sold for thirty-five 
cents a bottle, while all the soft drinks 
made in America were selling for a 
nickel. Thus it acquired a reputation as 
a luxury drink for the wealthy.

In 1929, when the United States was 
gripped by an economic depression, 
Canada Dry sales fell off. At that point, 
the company decided it could lower costs 
by bottling in the United States, using the 
kind of franchise system created by Asa 
Candler of Coca-Cola. “The champagne 
of ginger ales became competitive in 
price with other American drinks and 
became the best-selling ginger ale. A 
few years ago, Canada Dry was sold to 
a United States company: Dr. Pepper.”

H H H
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n CONCEPT
Supply and Demand

n ESSENTIAL QUESTION 
How does the change in consumers’ 
income, tastes and preferences affect 
the demand and price for products?

n TIME
Three 45 minute class periods

n MATERIALS 
• Handout, “Vendors and Yoo-Hoo 

worksheet.”

n  DIRECTIONS
Activities

1. Review the worksheet, “Two Un-
Colas: 7-Up and Canada Dry.”

2. Read and discuss “Vendors and 
Yoo-Hoo,” with the class. Instruct 
students to write key notes in their 
notebooks.

3. Divide the class into groups of 
three or four students. Distribute 
and instruct students to complete 
worksheet, “Vendors and Yoo-Hoo.” 
May be completed as homework.

4. Review lessons 1-9; prepare for 
post test.

5. Administer post-test

n CONTENT
Vendors

“Vendors originated in the Detroit, 
Michigan, area. Vendors Ginger Ale was 
the creation of yet another nineteenth 
century Civil War veteran, James 
Vendors. According to legend, in 1861 
Vendors left his home in Detroit to fight 
in the war. Before departing he sealed 
some roots, herbs and water in an oak 
cask. After he returned safely from the 
war he opened the keg and used the 
solution to make a unique ginger ale, 
stronger and darker than a pale dry 
variety like Canada Dry. Vendors was 
sold at drugstores, and then bottled. Mr. 
Vernor’s son was given the recipe and, 
through marketing skills, established his 
drink as a Detroit favorite.

Even today the Vendors Company 
follows the recipe of James Vendors, 
although its equipment is automated 
and the soda pop is produced in huge 
quantities. Twenty different ingredients 
are used to make Vendors. They are 
processes into syrup that the company 
says is stored in oaken kegs for four 
years, just like James Vendors’ original 
batch. The taste of Vendors is unique. 

The flavor is even considered spicy 
enough by cooks to be used for basting 
Christmas turkeys and Easter hams.”

Yoo-Hoo
In the 1920s, Mr. Natal Olivieri of 

New Jersey was bottling Tru-Fruit soft 
drinks, made from processing fresh 
fruit. He became skilled at the difficult 
process of bottling a true fruit drink that 
did not spoil on grocery store shelves.

At one point he conceived the idea of 
a chocolate soda pop. Right away there 
were problems. He learned that in order 
to bottle chocolate pop, he had to add so 
many chemicals and preservatives that 
the flavor was spoiled.

One day, while helping his wife 
can some homemade tomato sauce, 
Nate Olivieri began thinking about 
heat processing, something that wasn’t 
ordinarily done with soft drinks. His 
wife prepared six bottles of chocolate 
pop, using the same process she had 
for the sauce. Three of the bottles 
spoiled, but three remained good, 
and Mr. Olivieri figured he was on to 
something. He perfected the method of 
preserving through heat and began to 
market his drink; he called “Yoo-Hoo,” 
because other companies in his area 
were naming their soft drinks things 
like Whoopie and Vigor. Those two 
competitors are long gone, but Yoo-Hoo, 
“the chocolate action drink,” is still going 
strong around New York.

Yoo-Hoo is a drink that has been 
more or less adopted by a baseball 
team, the New York Yankees. This drink 
was endorsed by Mickey Mantle, Bill 
Skowron, Elston Howard, Clete Boyer, 
and Yogi Berra.  Yoo-Hoo seems to 
promise what so many American soft 
drinks have pledged through the years: 
strength, health, vigor, vitality, and All-
American get-up-and-go.”

H H H
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Now that the students have 
journeyed through the history of the 
soft drinks, they are ready to put 
their creativity into action. They will 
collaboratively work to create as many 
soft drinks as you will allow. 

It is suggested that you prepare 
a parental letter to inform the parents 
about the project.  Parents are a good 
source for donating the ingredients that 
the students will need to create their 
master piece soft drinks.

Caution: 
 Please check your students’ medical 

records to make sure the students 
are free from allergic reactions to 
the flavoring they might be using.

Optional: 
 Plan to showcase the students’ 

new creations by inviting parents, 
students, teachers, etc. to visit your 
classroom for taste testing.

1. The students may work with a 
partner; or in groups of three or four 
students. 

2. Instruct the students to keep a 
record of the ingredients they 
experiment with as they create their 
formulas.  Remind them  to record 
in their Soda Poppery notebooks.

3. Instruct the students to :

• Measure ingredients-(describe 
the flavors, what worked, what 
didn’t work)

• Name the product

• Create a slogan

• Create a trademark

• Design a label

• Design a container (drawing)

• Create an ad

• Create a commercial

• Final product should be a 4 oz. 
drink for teacher to test. Once 
final drink is approved, make a 
16 oz. drink for taste testing.

Materials needed:
• Water

• 4 oz. cups

• Club soda

• Seltzer water

• Variety of flavorings: cherry, 
strawberry, vanilla, coconut, 
chocolate, etc. 

• Paper towels

• Measuring cups

• Measuring spoons

• Spoons

• 16 oz. containers-(plastic water 
bottles will work)

• Camera - t ake  p i c tu res  o f 
students working and their final 
products.

• Labels

• Markers

• Computer for making labels-
optional

Have Fun!

H H H
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Name ___________________________________________________________________________

The Honeymoon Drink: Hires’ Root Beer

1. Who developed the formula for Hires Root Beer?   Where?   Year?

2. Why was it called the “honeymoon drink?

3. What were the ingredients for this popular drink?

4. How was this drink packaged and sold?

5. Who did Hires target as his market?

6. How did Hires use his medical expertise to advertise his drink?

7. Would Hires Root Beer be classified as a consumer need or want?   Explain.

8. Since Hires Root Beer was used to satisfy needs and wants, it is considered to be a                                              .

9. Charles E. Hires profession as a pharmacist provided a                                                                    to individuals.
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Name ___________________________________________________________________________

Brand Name Soft Drinks
Coca-Cola

1. Who was the developer of Coca-Cola?

2. What was the name of his company?   When was it founded?   Where? 

3. Explain how and why Pemberton altered the French Wince Coca?

4. What are cola seeds?

5. Describe the compounds found in cola leaves. Where are the plants grown?

6. How did john Pemberton brew his medical syrups?

7. Where was Coca-Cola first served?    What year?

8. Who is given credit for the Coca-Cola trademark name?

9. To whom did Pemberton sell his Coca-Cola recipe?   Why did he sell his recipe?

10. What kind of marketing scheme(s) was/were used to improve the sales of Coca-Cola?

11. Mr. Candler paid thousands of dollars for a slip of paper that was believed to be a great marketing tip; what was the two 
word tip?

12. Explain the franchise bottling system.

13. Even though the Coca-Cola formula is top secret, what are the ingredients that were listed in order for Candler to obtain 
a trademark?

14. What ingredient is used to color the Coca-Cola drink?

15. In 1985, Coca-Cola changed the soft drink formula. Explain the consumers reactions for the new taste.
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Name ___________________________________________________________________________

Pepsi-Cola

1. Who invented Pepsi-Cola?    Where?

2. When was the original Pepsi Trademark registered with the U.S. Patent Office?

3. What were the other names for Pepsi-Cola before it was registered?

4. What company is the Pepsi-Cola Company’s fierce competitor?

5. For what reason did Charles Guth purchase the Pepsi-Cola Company?
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Name ___________________________________________________________________________

Two Golden Oldies:  Moxie and Dr. Pepper

1. Who created the Moxie Drink?   What was his profession?

2. What was the first name Mr. Thompson called his drink?

3. What was used to brew the Moxie drink?

4. What claims did Mr. Thompson make about his Moxie drink?

5. Cinchona, Sassafras, and caramel were used in the Moxie drink mixture. Explain the purpose for each of these ingredients 
in the Moxie mixture.

6. Why did Moxie have to drop the words “Nerve Food” from its name?

7. What effects did sweetening the Moxie drink have on sales?

8. Who developed the formula for Dr. Pepper?     What was his occupation?

9. When was Dr. Pepper first named and served?

10. Who became Mr. Wade’s partner?

11. What was Dr. Pepper’s advertised quote?

12. What was the stated claim for the Dr. Pepper drink?

13. For what reason did the Dr. Pepper company have modify their claims?

14. When was the period dropped from the Dr. Pepper logo?



“Soda Poppery” Antoinette Wilcox
Additional Information

2011 - 2012 Idea Catalog of exCellenCe

Name ___________________________________________________________________________

Two Uncolas: 7-Up and Canada Dry

1. When was 7-Up invented?

2. What was the medical purpose for 7-Up?

3. Who was the creator of 7-Up?   What was his profession?

4. What is lithium used for?

5. What was the original name for 7-Up?

6. What claims were made for 7-Up?

7. Why was 7-Up advertised as an uncola?

8. In what country was the drink Canada Dry produced?  What time period?   Who was the inventor?

9. Who were the clientele for the Canada Dry drink?   Why this clientele?

10. What recognition did the Canada Dry drink receive?

11. What company purchased the Canada Dry Company?
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Name ___________________________________________________________________________

Vernors Ginger Ale

1. Who created the Vernors’ Ginger Ale drink?

2. What is the legend of Vernors’ Ginger Ale?

3. What is the logo for Vernors’ Ginger Ale?

4. What are the ingredients and the process for making the Vernors Ginger Ale?
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Name ___________________________________________________________________________

Yoo-Hoo

1. Who developed the Yoo-Hoo drink?

2. What flavor soft drink is Yoo-Hoo?

3. How is the processing of Yoo-Hoo different from the other soft drinks?

4. Why did Mr. Olivieri name his drink Yoo-Hoo?

5. Yoo-Hoo is known as “          .”

6. What baseball players endorsed the Yoo-Hoo drink?

7. What promises did the Yoo-Hoo drink make to consumers?
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Evaluation

Name _________________________________Class ____________________________ Date __________________

PRETEST/POSTTEST
Circle the letter of the correct answer for each statement.

1. ____are objects that can satisfy peoples wants.

  a.  animals b. goods c. regulations

2.  In a _____ economy, business owners are free to produce whatever legal products that people are willing and able to 
buy.

  a. free enterprise b. capital c. market

3.  People whose wants are satisfied by using goods and services are called_____.

  a. shoppers b. buyers c. consumers

4. People who make goods and provide services are called_____. 

  a. suppliers b. producers c. warehouse men

5. _____refers to the human resources that assume the risk fs organizing other resources to produce goods and services.

  a. entrepreneurship b. marketing c. capitalism

6. _____result in the under consumption of a product, since not all benefits are reflected in consumers’ demand for the 
product.

  a. negative externalities b. positive externalities c. production

7. _____can also be increased by providing labor with additional capital goods, such as tools and machines to with.

  a. productivity b. marketing  c. advertising

8. _____change is a leading cause of long-run increases in productivity.

  a. Management b. Technological  c. Capital

9. In a _____, the government defines and enforces property rights and provides standard units of weights, measures, and 
money.

  a. market economy b. capital economy  c. private economy 

10. When the demand for a product increases, the price______.

  a. increases b. decreases  c. stays the same
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Evaluation

Name _________________________________Class ____________________________ Date __________________

PRETEST/POSTTEST
The correct answer for each statement is starred.

1. ____are objects that can satisfy peoples wants.

  a.  animals *b. goods c. regulations

2.  In a _____ economy, business owners are free to produce whatever legal products that people are willing and able to 
buy.

  *a. free enterprise b. capital c. market

3.  People whose wants are satisfied by using goods and services are called_____.

  a. shoppers b. buyers *c. consumers

4. People who make goods and provide services are called_____. 

  a. suppliers *b. producers c. warehouse men

5. _____refers to the human resources that assume the risk of organizing other resources to produce goods and services.

  *a. entrepreneurship b. marketing c. capitalism

6. _____result in the under consumption of a product, since not all benefits are reflected in consumers’ demand for the 
product.

  *a. negative externalities b. positive externalities c. production

7. _____can also be increased by providing labor with additional capital goods, such as tools and machines to with.

  *a. productivity b. marketing c. advertising

8. _____change is a leading cause of long-run increases in productivity.

  a. Management *b. Technological c. Capital

9. In a _____, the government defines and enforces property rights and provides standard units of weights, measures, and 
money.

  a. market economy *b. capital economy c. private economy

10. When the demand for a product increases, the price______.

  *a. increases b. decreases c. stays the same
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GLOSSARY

Choice - An act of selecting or making a decision when faced with two or more possibilities.

Competition - The act of competing, as for profit or a prize; rivalry.

Demand - The amount of a particular economic good or service that a consumer or group of consumers will want 
to purchase at a given price.

Entrepreneurship - one who organizes, manages, and assumes the risks of a business.

Externalities - An externality exists when the consumption or production choices of one person or firm enters the 
utility or production function of another entity without that entity’s permission or compensation.

Goods - things that you can touch like clothing and groceries, and services

Inventor - A person who invented a particular process or device or who invents things as an occupation.

Moxie - Force of character, determination, or nerve.

Needs - the elements required for survival. Example: water

Producers - person, company, or country that makes, grows, or supplies goods or commodities for sale.

Pure Food and Drug Act of 1906 - a United States federal law that provided federal inspection of meat products and 
forbade the manufacture, sale, or transportation of adulterated food products and poisonous patent medicines.

Scarcity - lack of resources, goods or services. Example: gas shortage.

Supply - The total amount of a product (good or service) available for purchase at any specified price.

Wants - something you would like to have; considered a luxury. Example: diamond ring.
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Answer Keys to Worksheets

The Honeymoon Drink: Hires’ Root Beer
1. Philadelphia, Pennsylvania pharmacist, Charles E. hires, 

1870

2. While on his honeymoon, Hires spent time experimenting 
with root beer recipes.

3. Combination of 16 roots, herbs, berries-juniper, 
pipsissewa, spikenard, winter green, sarsaparillas, 
hops, vanilla beans, ginger, licorice, deer tong (plant), 
dog grass (plant), and birch bark.

4. Powder packets, liquid extract-for home brewing; as 
fountain drinks; bottled.

5. The home-brewer and the person on the go.

6. He stressed that his product had “health giving 
properties”: soothing to the nerves, vitalizing to the 
blood, refreshing to the brain, beneficial in every way.

7. Answers may vary.  Need-as in the 1800’s, people with 
consistent illnesses trusted any type of brew made from 
herbs and/or roots was a medicine. Want-the healthy 
consumer considered it to be a refreshing drink.

8. Good.

9. Need.

Coca-Cola
1. John S. Pemberton

2. Pemberton Chemical Company, 1885, Atlanta, 
Georgia

3. The drink was made with wine; some teetotalers 
wouldn’t buy it because of the wine.

 Began developing a nonalcoholic drink by eliminating 
the wine and adding cola extract. He believed it could 
relieve tiredness, give a lift to the spirits, and cure 
dyspepsia (upset stomach).

 Sugar and lemon oil.

4. They are the size of a chestnut and contain caffeine.

5. South America. The compounds are called “alkaloids,” 
including traces of the narcotic, cocaine.

6. In a three-legged pot over a fire in his backyard.

7. Jacob’s Pharmacy, in Atlanta, Georgia, 1866

8. Frank Robinson, a bookkeeper for Pemberton 
Chemical Company.

9. Asa Candler, another Atlanta druggist. Only 13 per 
day.

10. Cola. Candler gave away fans, calendars, clocks, urns 
and jars with the Coca-Cola logo typed on them.

11. “Bottle it.”

12. Candler l icensed bot t l ing plants in dif ferent 
locations.

13. Caffeine, phosphoric acid, sugar, alcohol, caramel, 
glycerine, lime juice, essential oils, plant extractives, 
and water.

14. Caramel

15. Some Coke fans were enraged by the change; other 
fans liked the new taste. Some fans were so loyal 
to Coke, that they took the company to court and 
demanded the restoration of the original formula. After 
two months the new formula was on the market, the 
“Classic Coke” was put on the market to bring back 
the original formula.
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Pepsi-Cola
1. Caleb d. Bradham; New Bern, North Carolina, 1890

2. June 16, 1903

3. Brad’s Drink; Pep-Kola.

4. The Cola-Cola Company.

5. After being a faithful seller and purchaser of Coca-Cola, 
Mr. Guth felt he should have discount. The Coca-Cola 
Company said no; and this angered Mr. Guth. He 
purchased the Pepsi-Cola Company to compete against 
Coca-Cola.

Two Golden Oldies: Moxie and Dr. Pepper
1. Augustin Thompson; doctor

2. Moxie Nerve Food

3. A simple sugarcane-like plan; Gentian root.

4. Recover brain and nervous exhaustion; loss of 
manhood, imbecility and helplessness recover 
paralysis, softening of the brain; locomoter ataxia and 
insanity. It gives durable solid strength; makes you eat 
voraciously; takes away tired, sleepy, listless feeling, 
removes fatigue from mental and physical overwork; 
will not interfere with action vegetable medicines.

5. Cinchona (from the bark of a South American tree; 
it contained quinine, a cure for fever). Sassafras (a 
major ingredient in root beer and valued for the curative 
properties of its tea). Caramel (for coloring), and other 
flavorings.

6. Pure Food and Drug Act regulates claims must be 
proven.

7. Sales dropped from the loyal Moxie drinkers.

8. Charles Alderton; store clerk

9. December 1, 1885. It was named after the father of 
his first love, Dr. Kenneth Pepper.

10. Charles Alderton.

11. “Brightens the mind and clears the brain.” 

12. “Alone on the bridge defending your children against 
an army of caffeine popped beverages.”

13. The Pure Food and Drug Act of 1906.

14. 1960

Two Uncolas: 7-Up and Canada Dry
1. 1928

2. Stomach ailments.

3. C. L. Grigg; soft drink salesman

4. A cure for depression

5. Bib-Label Lithiated Lemon-Lime Soda

6. Cures hangovers; relieve upset stomachs and 
headaches.

7. Aconatined no caffeine.

8. Toronto, Canada; 1800s, John J. McLaughline

9. The wealthy. The drink was expensive to ship to the 
U. S.

10. “The champagne of ginger ales.”

11. Dr. Pepper

Vernors Ginger Ale
1. James Vernors

2. In 1861 Mr. Vernors left his home in Detroit to fight in the 
war. Before he departed, he sealed some roots, herbs, 
and water in an oak cask. Upon his return, he opened 
the keg and used the solution to make a unique ginger 
ales, stronger and darker than the Canada Dry ale.

3. “The one of a kind soft drink.”

4. Twenty different ingredients. The are processed into a 
syrup and stored in oaken kegs for four years.

Yoo-Hoo
1. Natal Olivieri

2. Chocolate

3. It is processed with heat.

4. Other companies in his area wa naming their drinks 
things like Whoopie and Vigor.

5. “The chocolate action drink.”

6. Mickey Mantle, Bill Skowron, Elston Howard, Clete 
Boyer, and Yogi Berra.

7. It promised strength; health, vigor, vitality, and All-
American get-up-and-go.
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Lesson Plans Materials Budget

Staples  Copy Paper 29.99 1 case $29.00

  Ink Cartridge 22.99 2    45.98

Walmart  Paper Cups (4 oz) 31.99 1 case      31.99

  Styrofoam Cups (8 oz.) 31.99 1 case     31.99

  Plastic spoons    1.00 5 pkgs          5.00

  Carbonated Drinks (water, various flavors)   1.00 40 liters    40.00

Antoinette Wilcox
Crystal Lake Middle School

$200.87

$200.87
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